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What is
Influencer
Marketing?
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A Buzz Word?

The word, yes, but the concept
nas been around since the
peginning of trade.
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Highly recommend
How are chap! How is that Tesla

Barry’s Bronze you've been driving, I'm
Axes? looking to buy.
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One American in Ten Tells the
Other Nine How to Vote, Where to
Eat, and What to Buy

-Edward Keller

: They are
. The Influentials
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90% of people make buying decisions
based on recommendations.
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People are always talking

Customer Reviews

14,482 Reviews

S star: (10,243) Average Customer Review

4 star: (2,510) Yorododeyr (14,482 customer reviews
3 star: (702)

2 star: (374)

1 star: (653)

Most Helpful Customer Reviews

18,653 of 18,810 people found the following review helpful




Capturing
Customer
Stories




®© LEVERAGING CUSTOMERS FOR MARKET VALIDATION

IDENTIFY
CUSTOMERS

Happy or mad, target
customers that can tell a
good story. If you do not
have customers, find
them. Give your product
away for free in exchange

for their story or review.

REACH OUT
TO THEM

There are many ways to
communicate, phone,
email, in-person, and
video. First you need to
ask them, and get their

permission.

QUESTION
AND RECORD

Prepare questions to fit

your narrative and build
performance indicators,
but also to let them rant.

Record ALL of it.
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1

IDENTIFY
CUSTOMERS

If you have customers, great! If you can,

pick them in this order:

1. Popularity
2. Pain Solved

3. Story Value

4. \VVolume
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REACH OUT
TO THEM

You've identified the customer you want to

highlight, now you need to reach out:

1. Decide the format

2. Ask their permission

3. Offer incentives if needed

4. Schedule a time
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QUESTION AND
RECORD

You to need to be prepared to capture the

story that helps your business.

1. Ask about their pains

2. Search for metrics

3. Let them rant
4. Record ALL of it
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VIDEO VOICE RECORDER PLAIN TEXT

ANY MEANS POSSIBLE



Crafting
the
Story
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narrative

. What will resonate with your customers?

. What Key Performance indicators will excite customers?

. What is the final format?
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What resonates?

Fear?

Excitement?

Need?

Desperation?
Competitive Advantages?

Desire?
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* 100% Better, Faster, Cheaper

» Use X times less stuff

» Saved X amount of $$ .
» Made workers more efficient 4
* I[Increased conversions

April May June July August

* Sold X more a month
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The Format

ONLINE VIDEO VOICE NARRATION TEXT ARTICLES



Distributing
for Market
Validation
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DISTRIBUTION (B2B)

CASE STUDY WEB SHOWCASE PRESS RELEASE
PDF to send to prospects Highlight customers, have a Use public relations to place
and trade show hand outs. page for each story. a story about the customer.

ONLINE REVIEWS SOCIAL MEDIA NEWSLETTERS

Have them post reviews Share stories on yours and Distribute all of the above

online on popular sites. their social media. through emails blasts.
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ONLINE REVIEWS

Amazon, Google, App store

etc., place the review.

NEWSLETTERS

Distribute stories tied to
products through emails

blasts.

DISTRIBUTION (B2C)

WEBSITE REVIEWS

Scatter reviews all over your
website, product pages, home

page, embedded tweets...

NEWS STORIES

If your story is compelling
enough to get on the news,

go for it.

SOCIAL MEDIA

You share, they share, and
they get incentives if their

friends share.

BLOG PLACEMENT

Use medium, have customers

blog, pay for placements.



Examples
from
Zesty.io
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Case
Studies

We produce case studies after every

successful customer launch.

SONY

2.25X Faster to Market.

Zesty.io Customer Highlight

Matthew Parnell, MARCOM Manager of Sony Electronics, comments on launching Sony
AlphaUniverse on Zesty.io's SaaS WCMS Platform.

Nuintimizina CaalC fAv camivikug

Zesty.io software is built for speed and agilit ZEAHID CEBLEE] a1 s

"We originally allocated 4 months to deploy Sony’s
‘Alpha Universe’ website, designed to drive
engagement with both existing and prospective
customers of our Alpha camera lineup. By using
Zesty.io as our CMS, we were able to soft launch in 6
weeks and fully launch within 2 months.”

Customer Engagement Doubles Quarterly

164% G

Zesty.io's
“With an ex
features like
become the
success, as |
customer vi

2015Q2 2015Q3 2015Q4 2016Q1
Site Visits: Quarterly

Deploying Globally
“The Zesty.io platform has quickly
developed into a global benchmarkfo

Sony’s content marketing. We are no
working with Zesty.io to deploy this

strategy in other key regions througho

the world."

l
\

ZeSTY.I0

The SaaS CMS Company

e Restuarant franchise Hofbrauhaus leveraged Zesty.io multisite capabilities to
l'B grant marketing power to franchisee and manage their brand web assets.
HOFBRAUHAUS

Franchisee Value and Management

Optimizing Spend and Labor While Maximizing Return
Rather than having each Franchisee individually pay a digital
agency, Hofbrauhaus America decided to pay a digital agency
once, and use the Zesty.io software to replicate their efforts.

vvvvv

G PGS

o
WEBSITE BRAND
CMS ACCESS ASSETS
ORDER

) MARKETING

I MATERIALS

032016 FOODFEST CAMPAIGN AVAILABLE

This allows for faster rollout for new Franchisees, as well as
better marketing tools for existing Franchisees. Also, on Zesty.io,
Hofbrauhaus is able to distribute user accounts to each website
in their franchise. They also have integrated analytics through

Zesty.io's Google Analytics integration.

Multi-site Technology Advantage ey

Tl
Software Made to Manage Multitudes of Websites
As the franchise grows, new websites can be created with the
same blueprints for design and content control the same day the
content is ready. Franchisees have their own login and can
update events, blog posts and images, without affecting the
corporate controlled content or changing the design.

Training Available

Development Costs

Just like each of their restaurants is a perfect blend of the

established Hofbrauhaus theme and a reflection of the specific ,
A _ i Page Load Times

location, the websites connect to Hofbrauhaus corporate for the

template and some content, while offering intuitive control to

add location-specific events, images and blog posts.

Great Control & Social Integrations

Built-in Internet Marketing Tools

Marketers are now freed to create campaigns and follow
their success. Through deep social integrations, event
tracking and intuitive content creation, a marketer can go
from ideation to metrics without leaving Zesty.io.

ZeSTY.10

sales@zesty.io | 844 469 3789 | www.zesty.io
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O O " Companies who use Zesty.io = X

C | & Secure https://www.zesty.io/en-us/customers/ W + SHSOQ C

o
<
W e b ZeSTY | O SaaS Platform  Marketers & Brands Technology Pricing Customers  About
I ]
You're in Good Company
O W c a s e From consumer focused Brands to B2B platforms, Zesty.io services marketing
focused brands that have high content demands across one or many websites.

Browse below to learn about those who use Zesty.io.

Each customer get a placard on our website. Intenational Satellites / Social Curator
A 7_ SONY

We use customer stories as download

ASTROGLIDE
\ﬁ

opportunities.

SONY

Sony uses Zesty.io to create enaging customer content revolving around their Alpha Camera line and
High Definition Audio. View Sony's Site

DOWNLOAD STORY

ROCKET
LEAGUE

HOFBRAUHAUS
AMERICA
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Web
Lead
Capture

We use customer stories as lead capture

opportunities.

O O SaaS CMS Company | Zesty.io X

— C @& Secure https://www.zesty.io/en-us/
SaasS Platform Marketers & Brands

v Fast, flexible templating, & shared assets

v Collaborative, parallel development

Centralized Multi-Site
Management

Manage myriad digital properties with Zesty.io's
SaaS EcoSystem™ platform configurations.

/" Shared media, code & social assels

v Develop at scale without sacrificing flexibility

V" Cross department permission & user roles

SONY

world.

Technology Pricing Customers About

v In-tool analytics dashboards

" In-tool collaborative chat

Omni-Channel, Mobile-First,
Responsive

Deliver output in any format: HTML, XML, JSON,
TXT to any screen, any size, any device.

/" Creale content once, distribute anywhere

v Mabile API for loT device capabilities

v Cross team access to content & media assets

v Powerful templa

" Mobile-first, fully

Enten
Secur

100% Cloud, Nativ
provisioning or mz:

v 99.99% uptime
v Advanced user p

" DDOS attack pro

e Sony Customer Highlight

By using Zesty.io as our CMS, we were able to soft launch in 6 weeks and ful
months. We are now working with Zesty.io to deploy this strategy in other ke

Experience the Zesty.io Approach to Advanced Digital Experiences. ‘ SCHEDULE A DEMO ‘ or ¢
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LN Sony Alpha Adopts Zesty.io S X

— C | ® https://finance.yahoo.com/news/sony-alpha-adopts-zesty-io-131500846.html W
A Home Mail Flickr Tumbilr News Sports Finance Celebrity Answers Groups Mobile More v
YAHOO, Search for news, symbols or companies
FINANCE
Finance Home (D) Originals Events Personal Finance Technology Markets Industries My Screeners My Portfolio
| e s s S&P 500 Dow 30 Nasdaq Crude Oil Gold Silver
2,440.85 P i 21,445.11 e 6,254.65 - 42.86 ot o 1,249.50 A 16.50
+5.24 (+0.22%) " +35.08 (+0.16%) " ° +20.70 (+0.33%) ¥ +0.33 (+0.78%) +3.70 (+0.30%) +0.13 (+0.80%)

SAN DIEGO & CLEVELAND--(BUSINESS WIRE)--

Sony Alpha Adopts ( 5

Zesty_ To) Sa a S 3.0 Fast-forwarding next-generation, cloud-based web content management, Zesty.io today
announced that early adopter Sony Electronics has already witnessed the advantages of

Content Platform its SaaS 3.0 content management platform in the launch of a consumer website for its

new line of Sony Alpha Universe cameras.
s Business Wire September 6, 2016

Click to tweet this news.

“Sony Electronics’ success delivers important validation of the inherent promise of SaaS
3.0 technology — at both the mid-market and enterprise levels,” shared Randy Apuzzo,

Customer stories are sho P ped around to founder and CEO of Zesty.io. “As organizations yearn to speed, scale and secure the

global distribution of digital content, SaaS is the only way to go.”

relevant publishers, or sent out on the wire,

For mid-market and enterprise firms, the challenge of building and deploying brand,
marketing and commerce websites using legacy content management systems has been
stifling in usability, speed, agility, social engagement, omnichannel support, and security.
Much of the move to the cloud is done through “cloud washing” or inefficient
programming outside the cloud.

A cloud-based, SaaS 3.0 platform leapfrogs over these obstacles to enable marketing
with the speed and agility needed to go to market quickly, while giving IT the controls,
compliance and security needed to protect the business as well as delivering significant
cost and resource advantages to the organization as a whole. The advantages of SaaS
3.0 technology are further explained here: https://www.zesty.io/saas-platform/what-is-

The Sony Electronics marketing team, via a strategic partner, came to Zesty.io in need of
a secure platform to quickly build and launch a website for the Sony Alpha Universe
cameras. The team toyed with using the familiar WordPress, but it would not have met
the heightened enterprise security standards required at Sony. In seeking a lean and agile
platform for marketers, yet meet IT automation and security standards, Sony turned to
Zesty.io. Highlights of the engagement include:

» Faster to Market: Sony’s Alpha Universe camera website was created and launched
in half the time — two months versus four months — using the Zesty.io Platform in
combarison to prior launches of websites at Sonv.
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Placed
Stories

Some stories land us interviews with certain
publishers. With some customers we have
lined up speaking engagement and

interviews.

©® © @ / E content Marketing Enhancer: X

<_

C | A Not Secure https://retailtouchpoints.com/features/retail-success-stories/content-marketing-enhancements-boost-astroglide... ¥t

TGUChP®ints:

5 PERSONALIZATION SUCCESS STRATEGIES FOR RETAILERS

HOME

HOT TOPICS: Beacons Social Mobile Payment Personalization Data Security

It’s time to make omni-channel
profitable. Find out who can help.

Download an excerpt of the IDC MarketScape report now. i

Content Marketing
Enhancements Boost Astroglide
Conversions 63%

ﬁ Share

!
EC
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ASTROGLIDE
f
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OME A LUBE
EXPERT

-

S

=

e o

DIFFERENT TYPES OF LUBE

Personal lubricants are not the easiest things in the world for people to

discuss, so marketing them to consumers often requires an indirect, subtle

approach. For BioFilm, manufacturer of Astroglide lubricants, content

marketing that focuses on consumer education
strong connections to the product’s web site
results:

while also embedding
has produced impressive

FEATURES TOPICS RESOURCES

O\ Search...

LATEST STORIES

CEOs: Want To Be Likeable? Be
Transparent, Put Out A Great
Product

Blue Nile Appoints Jason
Goldberger As President And
CEO

Study: Best Buy, Home Depot
Rank Highest In Mobile UX

Hudson’s Bay Transformation
Plan To Cut 2,000 Jobs

TUMI’s Charlie Cole On The
Limits Of Last Click Attribution

What Drove Mickey Drexler
Out? Retail Experts Weigh In

Macy’s Promotes Anwar To CTO
Position

#RIC17 Panel: Compete To Keep
Your Customer Front And
Center

The RealReal Reels In $50
Million As Brick-And-Mortar
Strategy Becomes Reality

Michaels Turns To Data-Driven
Marketing To Personalize
Customer Service

RELATED
RESOURCES

Demystifying
Personalization:

VIDEOS

FOLLX

=
i oo

G+ 82

Turn

BR(
INT

Get th
Better
Experi
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Customer stories are used everywhere, even e §

investor presentations. = I
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Zesty.io 2017 Cool Company Presentation
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Play Keynote Live Table Chart Text Shape Media Comment
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© c AFRICA

We've started on that mission with these marquee clients

ROCKET
LEAGUE

SONY

M Strive witn
JURACESIL SHorS janeiie

A.
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Trade
Show
Handouts

Always put something in their hand. Up and

Draw In customers POst retail sale by

monitoring and highlighting social Posts

to the right!

YOURPLEASURE "2
1S OUR BUSINESS. "=

» &




Further
Reading




®© LEVERAGING CUSTOMERS FOR MARKET VALIDATION

{#1 NATIONAL BESTSELLER

SETH GODIN

WTIN A NKW

e @ THE LEAN BRAND

TIPPING POINT
ALL

How Littlc@Things Can
Make a BigaDifference

MARKETERS

MALCOLM

GLADWELL
54 fascinating book that mehes you sos the werkd JEREMIAH GARDNER

v a dfferent way." —~Forruxs

The Underground Classic That Explains
How Marketing Really Works—and Why
Authenticity Is the Best Marketing of All

with BRANT COOPER

WWW.RANDYAPUZZO.COM y@RandyApuzzo



Content requests over 24 hour Period

| 'SOUTH AMERICA
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